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A survey was designed to determine how the Appalachia
Educational Laboratory (AF.L) produced nonconnercial television
program "Around the Bend" compared in appeal with other children's
programs. A questionnaire was sent to random samples of parents with
three to five year old children in three groups: those children who
saw the program every day, children who watched the program eah day
and were visited once a week by a paraprofessional home visitor, and
children who watched the program, were visited once a week by the
home visitor, and were exposed to a mobile classroom once a week.
Results showed that "Around the Bend" was rated as good or better
than two popular children's programs on commercial television and
"Sesame Street." The highest rating was given the program on every
question and by every treatment group. It was somewhat surprising
that "Around the Bend" should have received consistently higher
ratings than "Sesame Street", since "Around the Bend" is a black and
white 30-minute program. However, "Around the Bend" had been
available in the community longer, and was probably perceived as more
relevant to the Appalachian area. (SH)
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A Comparison of Parents' Attitudes Toward AEL's
Around the Bend and other Children's

Television Programs

The purpose of this study was to determine how the AEL-produced tele-
vision program, Around the Bend, compared in parental appeal with other
children's television programs. Data were gathered from parents of child-
ren in the program.

Description of Method

A survey form was designed to measure difference in pcxental attitude
toward the following children's television programs: Misterogers, Captain
Kangaroo, Romper Room, AEL's Around the Bend'(which was not in color as
were the other programs), and Sesame Street. A copy of the form is in-
cluded as Attachment 21.1 to this report. The form was designed to deter-
mine which programs were being viewed by the Children, whether the parents
viewed the programs with their children, whether the parents thought the
children enjoyed and/or learned anything from the various television pro-
grams, and whether the parents thought the programs were "good" for their
children. In addition, the television programs were rated by the parents
from the "very best program" to the "very worst program," and the parents
were asked to give the sponsors' names.

The parental attitude survey form (see Attachment 21.1) was mailed to
a random sample of 300 parents of children in three different treatment
groups of the Preschool Education Program. The three treatment groups
were:

Those 3-, 4-, and 5-year-old children who had the opportun-
ity to observe AEL's 30-minute television program each day
(FV only).
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The children who watched the television program each day
and whose home was visited once each week by a parapro-
fessional home visitor (TV-HV).

o The children who observed the television program, were
visited by the home visitor, and were exposed to a mobile
classroom once each week (TV-HV-MC).

A more complete description of the treatments and treatment groups is
given in the summary section of the Early Childhood Education Evaluation
Report.

A random subsample of 100 children was selected from each of the
three treatment groups, for a total sample of 309 children. The one restric-
tion on the sampling was that only one child from each household was selected.
The survey foams were mailed in the spring of 1971 to the parents of the
randomly selected children. As noted in Technical Report No. 10, the
questionnaires for the 1969-70 evaluation were mailed through the College of
Human Resources at West Virginia University under its letterhead. This was
done in an initial effort to reduce bias caused by AEL asking for an opinion
about an AEL product. However, as this was the second year that many of
these people were asked to respond to this questionnaire, it was believed
that they were aware of the fact that AEL was doing the inquiring. Because
of this presumed awareness on the part of the parents, it did not seem neces-
sary to use the College of Human Resources, West Virginia University, as an
intermediary. Seventy (70) percent of those who were mailed a copy of the
survey questionnaire returned a completed form. Table 21.1 shows the num-
ber and percent of respondents from each treatment group.

Table 21.1

Number and Percent of Parents of Preschool Education Program Children by
Treatment Group Who Responded to the

1970-71 Television Survey Form

Treatment Group Forms Mailed No. Returned Percent Response

TV-HV-MC 100 79 79

TV-HV 100 92 92

TV only 100 39 39

Total 300 210 70

(2)
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Analysis of Responses

The most discriminating results were provided by a tabulation of the
forced choice responses on the reverse side of the survey form. The par-
ents were asked to "rank the programs from the very best to the very worst
program" by placing a 1 by the program they liked best, a 2 by the one
liked next best, and so forth. This ranking for all the parents sampled is
shown in Table 21.2.

According to Table 21.2, approximately 47 percent of all the parents
placed Around the Bend first, Sesame Street was ranked highest by 27 per-
cent, 22 percent of those sampled placed Captain Kangaroo in the highest
category, and Romper Room and Misterogers were given the highest rating by
1.42 percent and 2.38 percent respectively. These results reflect the
description of response data found the previous year and reported in
Technical Report 10, 1970. There are slightly fewer second and third place
ranks than first place ranks in the total sample because e few parents gave
only first place ranks to the programs.

The first place rankings of the parents of the TV-HV-MC are revealed
in Table 21.3. As can be noted, Around the Bend is given the highest rating
of any of the programs, including Sesame Street.

Table 21.2

Number and Percent of First, Second, and Third Place Ratings
Given Five Preschool Television Programs

Total Group
N = 210

Rating Misterogers Captain Kangaroo Romper Room Around the Bend Sesame Street
No. % No. % No. % No. % No. %

1 5 2.38 47 22.38 3 1.42 98 46.66 57 27.14

2 20 9.85 51 25.12 29 14.28 72 35.46 31 15.27

3 32 16.93 47 24.86 56 29.62 27 14.28 27 14.28

(3)
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Table 21.3

Number and Percent of First, Second, and Third Place Ratings
Given Five Preschool Television Programs

TV-HV-MC
N = 79

Rating Misterogers Captain Kangaroo Romper Room Around the Bend Sesame Street
No. % No. % No. % No. % ,No. %0

1 3 3.79 19 24.05 1 1.26 30 37.97 26 32.91

2 8 10.25 20 25.64 9 11.53 33 42.30 9 11.53

3 10 12.98 23 29.87 19 24.67 13 16.88 12 15.58

Of the 92 respondents whose children were in the treatment group which
received a home visitor plus the TV program (TV-HV), approximately 51 per-
cent rated Around the Bend as "best." Both Captain Kangaroo and Sesame
Street received the rating of "best" by approximately 23 percent of the
parents. Misterogers and Romper Room were given a rating of 1 by only 2
percent and 1 percent of the respondents respectively. Table 21.4 summarizes
these findings. These results again reflect the findings reported in 1970.

Approximately 54 percent of parents whose children were exposed only
to the TV program and received no home visitor or mobile classroom rated
Around the Bend as "very good." Sesame Street was given a "very good"
rating by the second highest number of people. Captain Kangaroo was given
this highest rating by approximately 18 percent of the responding parents.
These results are depicted in Table 21.5.

The responses to the first ten questions of the survey were somewhat
discriminative regarding the children's enjoyment and amount of learning
from the five programs sampled.' The percentages of positive and negative
responses to all ten questions are tabulated as Table 21.6.

The responses to Questions 1 and 2 indicated that varying percentages
of the parents had seen or could receive all five programs. The highest
proportion of positive responses to these two questions were indicated with
regard to Captain Kangaroo, Romper Room, and Around the Bend. These pro-
grams have been shown continuously in these locations for the previous
three years. Nisterogers and Sesame Street had been available in the area
since October, 1970. The relatively low responses to Questions 1 and 2

(4)
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for Misterogers and Sesame Street possibly could have been due to a lack of
awareness of their availability on the part of these parents. Further, the
relatively low responses to Questions 3 through 10 in reference to these two
may reflect the parents' lack of awareness of these programs because of their
relative recency of availability. Reactions to Question 4, which asked
whether children watched the program three or more times per week, reflected
the differential responses similar to those for Questions 1 and 2. Ninety
percent of the parents said they could receive Around the Bend (Question 2),
and 98 percent said their children watched the program (Question 3).
Actually, a few of the children watched the program in the house of a neigh-
bor.

Approximately 40 percent of the parents responding claimed that they
watched the four programs other than Around the Bend with their children
(Question 5). By comparison, 80 percent reported watching Around the Bend
with their children. AEL's program was enjoyed by 90 percent of the child-
ren as indicated by the participating parents (Question 6). Approximately
43 percent of the parents reported enjoyment of the four programs other
than AEL's Around the Bend. In contrast, 84 percent of the responding
parents said that they enjoyed Around the Bend themselves (Question 7).
When asked if they believed that their children learned from these programs
(Question 8), the positive responses to this question were as follows: 43
percent, Misterogers; 84 percent, Captain Kangaroo; 63 percent, Romper Room;
93 percent, Around the Bend; and 61 percent, Sesame Street. Regarding Ques-
tions 9 and 10, which asked whether the parents thought that these shows were
good for their children and whether they encouraged their children to watch
them, 94 percent responded affirmatively to Around the Bend on Question 9,
and 88 did so on Question 10. The next highest response was to Captain
Kangaroo, which received positive Teplies from slightly more than 70 percent
of respondents on both questions.

Since different numbers of homes received the different programs,
an effort was made to equalize the responses to Questions 3-10 according
to the frequency of "yes" responses to Question 2 (Do you receive the pro-
gram?) for Around the Bend, Sesame Street, and Misterogers. The positive
responses to Questions 3-10 relative to the percent of the families who
received Around the Bend were used as a reference point in order to deter-
mine equivalent proportions for the other two programs. An example of
the procedure follows: 90 percent of parents claimed to receive Around the
Bend, and the percent of positive responses to Question 3 was 98 percent.
As SO percent claimed that they received Misterogers, a positive response
by 54 percent to Question 3 (90:98 :: 50:X) would have been an equivalent
response to that of Question 3 for Around the Bend. The results of these
calculations appear as Table 21.7.

Following the calculations of equivalent proportions for Misterogers
and Sesame Street, a Chi-square test was performed on expected vs. observed
percentages for each of the two programs separately, which in essence permit-
ted a comparison between Around the Bend and the other two programs.

(5)
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The Chi-square value calculated between the observed and expected pro-
portions of positive responses to Questions 3-10 was not significant regarding
Misterogers, which indicated that people responded to these eight questions
to a proportionally similar degree as to those pertaining to Around the Bend.
However, in reference to Sesame Street the Chi-square value frf- all eight
questions was significant () = 22.57 p<.05). The specific questions which
led most significantly to the high Chi-square value were No. 4 (x2 = 9.657
2<.01) and No. 5 (x2 = 5.730 p<01). Questions 4 and 5 asked whether the
youngsters viewed the program three or more times a week and whether the
parents watched the program with -me youngster. Affirmative responses to
these two questions were significantly lower for Sesame Street than for
Misterogers or Around the Bend.

A comparison of parents' attitudes toward Captain Kangaroo, Romper
Room, AEL's Around the Bend, Misterogers, and Sesame Street has been pre-
sented. Before further explanation is given, a few qualifying statements
need to be made regarding the intent and accuracy of this survey.

The survey was not intended tu be a general audience rating of the
three television programs; it was intended to survey the attitudes of
parents whose children were involved to differing ,-1-7:grees with the Appa-
lachia Preschool Education Program. Nbst o! the parents, especially those
in the TV-HV-MC and TV-HV treatment groups, were familiar with AEL's instruc-
tional television program and were encouraged to watch it with their child-
ren. Also, there could have been some bias because the parents knew that
-their program" was on trial. Effort was made to play this down, but the
program has received considerable attention in the rural section of West
Virginia where the children live.

(6)
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Table 21.4

Number and Percent of First, Second, and Third Place Ratings
Given Five Preschool Television Programs

TV -HV

N=92

Rating Misterogers Captain Kangaroo Romper Room Around the Bend Sesame Street
No. % No. % No. % No. % No. %

1 2 2.17 21 22.82 1 1.08 47 51.08 21 22.86

2 8 9.19 21 24.13 14 16.09 29 33.33 14 16.09

3 20 24.39 14 17.07 26 31.07 9 10.97 13 15.85

Table 21.5

Number and Percent of First, Second, and Third Place Ratings
Given Five Preschool Television Programs

TV only
N=39

Rating Misterogers Captain Kangaroo Romper Room Around the Bend Sesame Street
No. % No. % No. % No. % No. 0

0

1 0 0.00 7 17.94 1 2.56 21 53.84 10 25.64

2 4 10.25 10 25.64 6 16.04 10 25.64 8 20.51

3 2 6.06 11 3.33 11 3.33 5 15.15 4 12.21

(7)
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Implications and Conclusions

The noncommercial instructional television program, Around the Bend,
was rated as good as or better than children's commercial television pro-
grams by the parents of children in the Appalachia Preschool Education Pro-
gram. The highest rating was given Around the Bend on every question and by
every treatment group. In reference to the responses of the total group
(N=210), the highest rating was attributed to AEL's program by approximately
47 percent of the respondents. The treatment group attributing the "excel-
lent" rating to Around the Bend to the greatest degree was that of TV only
(53.84 percent). A possible explanation for this could be the fact that
this group only had the TV program (no home visitor and no mobile classroom)
and therefore placed greater emphasis on a television program.

A somewhat surprising fact is that AEL's Around the Bend (a black and
white 30-minute program) received a consistently higher rating than Sesame
Street by all groups involved. Four explanations for this seem plausible
at this time.

Those responding had been involved with AEL's program for at
least a year and, therefore, they could have been more aware
of Around the Bend because of that involvement.

Sesame Street had been available in the area involved only
since October 1970. Thus, a lack of awareness of Sesame
Street's availability could have been reflected in the
relatively low frequency of highest ratings for this pro-
gram.

Sesame Street possibly was perceived to have an inner-
city content orientation which would not have been valued
by Appalachian parents.

The children and parents liked Around the Bend better be-
cause it was more suited to their needs.

As far as parental attitudes are concerned, instructional television
appears to be an acceptable medium for early childhood education programs.
The parents reported that the dhildren watched the programs, that they them-
selves watched the programs, that both they and their children enjoyed
these programs, and that they thought their children learned from watching
these television programs.

(10)
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p
r
o
g
r
a
m
.

1
.
 
C
a
n
 
y
o
u
 
r
e
c
e
i
v
e
 
t
h
e
s
e
 
p
r
o
g
r
a
m
s
?

2
.
 
H
a
v
e
 
y
o
u
 
e
v
e
r
 
s
e
e
n
 
t
h
e

p
r
o
g
r
a
m
s
?

3
.
 
D
o
 
y
o
u
r
 
c
h
i
l
d
r
e
n
 
e
v
e
r
 
w
a
t
c
h

t
h
e
s
e
 
p
r
o
g
r
a
m
s
?

4
.
 
D
o
 
t
h
e
y
 
w
a
t
c
h
 
t
h
e
 
p
r
o
g
r
a
m
s
 
3

o
r
 
m
o
r
e
 
t
i
m
e
s
 
a
 
w
e
e
k
?

5
.
 
D
o
 
y
o
u
 
w
a
t
c
h
 
o
r
 
s
i
t
 
i
n
 
t
h
e

r
o
o
m
 
w
h
e
n
 
t
h
e
y
 
w
a
t
c
h

t
h
e
s
e
 
p
r
o
g
r
a
m
s
?

6
.
 
D
o
 
t
h
e
 
c
h
i
l
d
r
e
n
 
e
n
j
o
y
 
t
h
e

p
r
o
g
r
a
m
s
?

7
.
 
D
o
 
y
o
u
 
e
n
j
o
y
 
t
h
e
 
p
r
o
g
r
a
m
s
?

B
.
 
D
o
 
y
o
u
r
 
c
h
i
l
d
r
e
n
 
l
e
a
r
n
 
f
r
o
m

t
h
e
 
p
r
o
g
r
a
m
s
?

9
.
 
A
r
e
 
t
h
e
s
e
 
p
r
o
g
r
a
m
s
 
g
o
o
d
 
f
o
r

y
o
u
r
 
c
h
i
l
d
r
e
n
?

1
0
.
 
D
o
 
y
o
u
 
e
n
c
o
u
r
a
g
e
 
y
o
u
r
 
c
h
i
l
d
r
e
n

t
o
 
w
a
t
c
h
 
t
h
e
s
e
 
p
r
o
g
r
a
m
s
?

N
o

N
o N
o

Y
e
s

N
o

M
I
S
T
E
R
O
G
E
R
S

Y
e
s

N
o

D
o
n
'
t

K
n
o
w

C
A
P
T
A
I
N

K
A
N
G
A
R
O
O

Y
e
s

N
o

D
o
n
'
t

K
n
o
w

R
r
i
M
P
E
R

R
O
O
M

Y
e
s

N
o

D
o
n
'
t

K
n
o
w

A
R
O
U
N
D

T
H
E
 
B
E
N
D

Y
e
s

N
o

D
o
n
'
t

K
n
o
w

S
E
S
A
M
E

S
T
R
E
E
T

Y
e
s

N
o

D
o
n
'
t

K
n
o
w

4
-

4
f
-
-

4 4
-
-
4
-
 
-
-
-
i

I

4
4

-
-
-
-
f
-
-
-
-
-
f
-
-
-

f
--

4-
--

--
--

-
4

-
1
1
-
-
-
-
-
4

4
-
-
-
-

.

r -I
-

-
-
-
t
-
-

--
-4

1

-i
-

I
1

4
t

t
f

1

1 1
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(
3
)
 
P
l
e
a
s
e
 
r
a
n
k
 
e
a
c
h
 
o
f
 
t
h
e
s
e
 
p
r
o
g
r
a
m
s
 
f
r
o
m
 
t
h
e
 
o
n
e
 
y
o
u
 
l
i
k
e
 
t
h
e
 
b
e
s
t
 
(
1
)
 
t
o
 
t
h
e
 
o
n
e
 
y
o
u
 
l
i
k
e
 
t
h
e
 
l
e
a
s
t
.

E
X
A
M
P
L
E
:

G
o
i
n
g
 
t
o
 
a
 
m
o
v
i
e

I
(
b
e
s
t
)

G
o
i
n
g
 
t
o
 
t
h
e
 
d
e
n
t
i
s
t

3
(
w
o
r
s
t
)

G
o
i
n
g
 
t
o
 
s
c
h
o
o
l

2
(
n
e
x
t
 
b
e
s
t
)

C
A
P
T
A
I
N
 
K
A
N
G
A
R
O
O

R
O
M
P
E
R
 
R
O
O
M

A
R
O
U
N
D
 
T
H
E
 
B
E
N
D

S
E
S
A
M
E
 
S
T
R
E
E
T

M
I
S
T
E
R
O
G
E
R
S

I
n
t

(
4
)
 
I
f
 
y
o
u
 
r
e
m
e
m
b
e
r
 
t
h
e
 
s
p
o
n
s
o
r
'
s
 
n
a
m
e
 
p
l
a
c
e
 
i
t
 
i
n
 
t
h
e
 
b
l
a
n
k
 
n
e
x
t
 
t
o
 
t
h
e
 
p
r
o
g
r
a
m
.

C
A
P
T
A
I
N
 
K
A
N
G
A
R
O
O

R
O
M
P
E
R
 
R
O
O
M

A
R
O
U
N
D
 
T
H
E
 
B
E
N
D

S
E
S
A
M
E
 
S
T
R
E
E
T

M
I
S
T
E
R
O
G
E
R
S

(
5
)
 
C
a
n
 
y
o
u
 
r
e
c
e
i
v
e
 
C
h
a
n
n
e
l
 
9
,
 
W
S
W
P
 
i
n
 
B
e
c
k
l
e
y
-
O
a
k
.
 
H
i
l
l
?

Y
e
s

N
o

D
o
n
'
t
 
k
n
o
w

(
6
)
 
I
f
 
s
o
,
 
i
s
 
t
h
e
 
r
e
c
e
p
t
i
o
n
 
c
l
e
a
r
 
e
n
o
u
g
h
 
f
o
r
 
r
e
g
u
l
a
r
 
v
i
e
w
i
n
g
?

Y
e
s

N
o

D
o
n
'
t
 
K
n
o
w

T
H
A
N
K
 
Y
O
U
 
F
O
R
 
Y
O
U
R
 
I
N
F
O
R
M
A
T
I
O
N
.
 
P
L
E
A
S
E
 
R
E
T
U
R
N
 
T
H
E
 
F
O
R
M
 
I
N
 
T
H
E
 
E
N
C
L
O
S
E
D
 
E
N
V
E
L
O
P
E
.
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